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   Academic Year 2017- 2018 

Second Term  

Entrepreneurship Revision sheets  

Name: ________________________     Date: _______________ 

Grade: 10                                       Sections: _____________ 

 

SECTION A: DIAGNOSIS:  

I: Choose the letter of the choice that best answer the questions;                                         

1. ___________ is an illegal practice in which competing companies agree 

formally or informally, to restrict prices within a specified range. 

a) Price gouging 

b) Price fixing 

c) Both A & B 

d) Resale price 

2. Rent is an example of: 

a) Fixed cost 

b) Variable cost 

c) None of above 

d) Both a & b 

 

3. _________ is the point at which total cost is equal to total revenue. 

a) Mark up 

b) Mark down 

c) Break-even point 

d) None of above 
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 Type equation here. 

 

 

4. If the cost of a product is $5 and selling price is $7, what is the mark up 

on that product? 

a) $4 

b) $3 

c) $2 

d) $1 

5. The formula for percentage markup on cost is __________ 

a) 
𝑚𝑎𝑟𝑘𝑢𝑝

𝑐𝑜𝑠𝑡
 

 

b) 
𝑚𝑎𝑟𝑘𝑢𝑝

𝑠𝑒𝑙𝑙𝑖𝑛𝑔 𝑝𝑟𝑖𝑐𝑒
 

 

 

c) 
𝑚𝑎𝑟𝑘𝑢𝑝

𝐷𝑖𝑠𝑐𝑜𝑢𝑛𝑡 
 

 

d) None of above 

6. A __________is the combination of different promotional elements that a 

company uses to influence potential customer. 

a) production 

b) Promotional mix 

c) preselling 

d) Ideas 
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7. ____________ is a type of promotional strategy in which a part of 

purchase price is returned to the customer 

a) Specialty item 

b) Premium 

c) Rebate 

d) sweepstake 

8. _______________ is a type of advertising in which advertising cost is 

divided between two or more parties. 

a) Transit advertising 

b) Cooperative advertising 

c) Outdoor advertising 

d) Public relations 

9. _______________ is a direct person to person presentation to help a 

customer to make a buying decision. 

a) order getting 

b) order taking 

c) personal selling 

d) none of above 

10. _______________are the mid-term plans that focus to achieve 

objectives of a period from one to three years. 

a) Strategic plans 

b) Tactical plans 

c) Operational plans 

d) None of above  
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11. If the average inventory turnover rate is 3, after how many months the 

supplier should change the supply? 

a) 5 

b) 4 

c) 3 

d) 2 

II. Write (T) in the blank next to the true sentences and (F) in the blank to 

the false sentences: 

1. Power oriented style of manager deals with the situation which is concerned 

with keeping the operations running smoothly.  F 

2. Non-verbal communication is a communication which involves words.   F 

3. Technical skills of an entrepreneur involve the use of tools, equipment’s, 

procedures that are important in a business.  T 

4. Procurement is another name of purchasing.  T 

5. Vendor is a business which involves risk.   F 

6. Storage cost is the cost which is associated with the loss of inventory items 

that are broken, damaged, spoiled or stolen.   F 

7. Prototype is a working model of a product.  T 

8. A human relation is the study of how people relates to technology.  F 

9. Sales force is the group of employees involved in the selling process.   T 

10. Preselling is influencing potential customer to buy after contact is actually 

made by the customer.  F 
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                                                    SECTION B: VOCABULARY 

                Order seeking             sweep stakes                     specialty item    

 

                          consumer pre-test    sale force          campaign                                           

 

    Competition         Order getting     Advertising agency 

      

Fill in the blanks by using appropriate word; 

1. Sales Force is the group of employees involved in the selling process. 

2. Consumer pre-test is a procedure in which few customers evaluate an ad before 

it runs, giving their reactions. 

3. Advertising agency is a company that acts as an intermediary between a 

business and the media to communicate to the target market. 

4. Sweep stakes are the games used by the business to attract the customer 

towards their product. 

5. Competition also affect price. 

6. A campaign is a series of related promotional activities with a similar theme. 

7. A specialty item is a type of advertising in which a seller offers cup, pen, cap 

or T-shirt having name of Brand. 

8. Order getting is seeking out buyers and giving them a well-organized 

presentation to attract them towards product. 

9. Order taking is the process of completion of a sale to a customer who came to 

know about the product by himself. 
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SECTION C: DESCRIPTIVE ANALYSIS 

Answer the following questions; 

1. Write any two factors that affect price. 

• Cost and expenses 

• Consumer perception 

• Competition 

• Government regulation  page (251) 

 

2. What is the difference between Mark up and Mark down? 

• Mark-up is an amount added to the cost of an item to cover expenses and 

ensure profit. 

• Mark down is an amount taken or reduces from the original price. 

Page(263) 

3. What is a buying process? 

Buying process has four steps, which are generally named as AIDA; 

• Attention 

• Interest 

• Desire 

• Action  page (306) 

 

4. Explain any two management skills; an entrepreneur needs to be a good manager. 

Skills which are important for an entrepreneur to be a good manager are; 

• Human relation 

• Communication 

• Networking 

• Problem solving  page (342) 

 

5. What is the difference between storage cost and shrinkage cost? 

• Storage cost is the cost associated with renting or buying the space 

needed to store the inventory. 

• Shrinkage cost is the cost associated with the loss of inventory items that 

are broken, damaged, spoiled, or stolen : Page (362) 

6. What is quantity discount? 
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A quantity discount is a discount that a vendor gives to a buyer who places large 

orders. Page (358) 

 

   

 


