
 

DISTANCE LEARNING AUTHENTIC SUMMATIVE ASSESSMENT:  

PERFORMANCE TASK 
 

Subject: Social Studies Prepared by: Raghad Al Farra 

Grade: 6A Date:  8/11/2020 

 

Goal: The student’s goal is to design an idea for a charitable project in the United Arab Emirates. 

Role: The student will design an idea for a charitable project in the United Arab Emirates. 

Audience: The project will be viewed by students, parents, and six grade students by publishing it on 

the Microsoft Teams platform. 

Scenario: Telling students, parents, and teachers of the importance of charitable projects and their 

positive impact on the individual and society 

Product / 

Performance: 

Outcome: The project design should be more creative by adding text, graphics, photos, and 

videos. The student has the freedom to choose the project. 

Performance: The student must relate Emirati culture to the project by choosing methods 

such as: (pictures, names, places ............) 

Please submit the assignment via Microsoft Teams 

 

Standards (Performance Rubrics) – 40 items 

 

Standards Outstanding Very Good Good Acceptable Weak 

Express ideas using 

basic sentences that are 

organized around a 

specific topic for a 

variety of audiences and 

purposes /ideas (15) 

Students 

present 4 
correct 

sentences, with 

no mistakes, 

that are 

organized 

around the 

given topic (15) 

Students 

present 4 

sentences, 

with few 

mistakes, that 

are organized 

around the 

given topic 

(14) 

Students 

present less 

than 4 
sentences, 

with few 

mistakes, that 

are organized 

around the 

given topic 

(13) 

Students 

present less 

than 3 

sentences, with 

few mistakes, 

that are 

organized 

around the 

given topic (10) 

Students 

present less 

than 3 

sentences, with 

many mistakes, 

and ideas are 

not organized 

around the 

given topic (8) 

Fluent and supporting 

evidence for ideas (15) 

The student 

presented 4 

guides 

(supporting 

details) that are 

closely related 

to the 

performance 

task. (15) 

The student 

presented 3 

guides 

(supporting 

details) that 

are closely 

related to the 

performance 

task. (14) 

The student 

presented 2 

guides 

(supporting 

details) that 

are closely 

related to the 

performance 

task. (13) 

The student 

presented less 

than 2 guides 

(supporting 

details) that are 

closely related 

to the 

performance 

task. (10) 

The student 

does not 

provide any 

evidence or 

supporting 

details related 

to the 

performance 

task. (8) 

Use different words and 

to create sentences that 

express ideas. (10) 

The student 

presents the 

task of 

performing in 

clear terms, 

using the 

correct 

pronunciation 

of letters and 

phonics. (10)  

The student 

presents the 

task of 

performing in 

clear terms, 

using the 

correct 

pronunciation 

of letters and 

phonics.  

/with three 

mistakes (9) 

The student 

presents the 

task of 

performing in 

clear terms, 

using the 

correct 

pronunciation 

of letters and 

phonics.  

/with more 

than three 

mistakes (8) 

 The student 

presents the 

task of 

performing in 

terms that are 

not clear, with 

many mistakes 

in 

pronunciation. 

(5) 

The student was 

unable to 

present the 

performance 

task in any 

descriptive 

terms with 

severe 

confusion 

during the 

presentation. (3) 

 

Note: The sample below show how the product should look like but not necessarily the same as shown below.  

  
Initiative Name: Awareness against infection with the emerging coronavirus 

Roles distribution: Campaign Coordinator - Media Coordinator - Education Officer - Campaign Identity 

 



Student 

Name 
Role Task 

A Campaign 

Coordinator 
Writing, editing content, and researching campaign goals 

B 
Media 

Coordinator 
Create, lead and activate virtual spaces to introduce the campaign, to 

spread the issue, and to frame it appropriately in all stages of the 

campaign. Such as owning a website, a Facebook page, a website on 

Twitter, and more. 

C Education 

Officer 
Developing a paper that helps people answer the most common 

questions facing the campaign 

D 
Campaign 

Identity 

Everything related to the identity of the campaign in the media, for 

example the name, the logo, (in case the founding team did not form 

them before) 
 

Action plan: 

 

• Step 1: raising the public’s opinion about the campaign’s topic through media campaigns, by increasing the 

intended information on the issue at hand. 

 

• Step 2: consolidating media messages with personal communications to influence the target sectors of the 

masses through direct communication (communication messages - and means of communication). 

 

• Step 3: creating content on an ongoing basis to ensure continued interest in the campaign theme. 

 

 Step 4: Set campaign goals and define the target audience to answer campaign questions, such as: 

 

1. What do we want the audience to know? 

2. What knowledge does the audience want? 

3. What knowledge does the public have of the case? 

 

Once the questions are answered, the campaign can be promoted. 


